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provided first steps' towards the creation of SXSW event; as consultant to AUStrade New York and as
representative of Export Music Australia, coordinated Australian presentation at New York New Music
Seminar, as sound track consultant to producer Jan Chapman for'Sweet and Sour' drama series ABC-TV
achieved 5 top ten hits and a top 10 album including no favoured nations agreement which provided
excellent income for years to allthe artists involved; lectured in Music Business and Technology New
York University, produced for College Satellite Network into 400 campuses across the USA including live
coverage of the Hoodoo Gurus and Midnight Oil, and produced Saturday Morning Live (Network 7 )
Various other credits include producer DIY GLOBAL REVOLUTION music business conference for the
Western Australian Music Industry Association, publicity and media Tommy Emmanuel Tour, artist
registration South Bound.
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SXSW20,0 Demographics

Total conference registrants: 36,771

Ages:
Under 21. .,.., %

21-30. ........ 28%

31-40. ........ 35%
41-50. ........ 24%

50+............, 2%
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Top 10 Types of Business of Music Registrants
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Downloads

Income:

Under $25,000. ., 7%
$25-50,000. ......., 4%
$50-75,000. ......., 7%
$75-100,000. ..... 18%
$100,000+......... 44%

- Event/Convention

- Indie Label

- Radio

- Media Electronic

- ArtisVPerformer

Showcasing Acts: 1,978 (545 were international)
Music Showcase Stages Participating: 89
Music Conference Participants: 13,020
Approximate Number of Music Media in Attendance: 2,310
Approximate Number of Music Trade Show Attendees: 19,400
Number of Music Trade Show Exhibit Spaces: 181
Number of Foreign Countries Represented: 49

Geographic Breakdown by Percentage of Total Music Registrants:

- Media Print

- Management

- Marketing

- Promoter/Talent Buyer

- Music Publishing

:

:

- Southwest 20%

- West 25%

- Northeast I9%

http://sxsw. conybusiness at sxsw/demographics
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Top 10 Types of Business of Film Registrants

- International 23%

- Southeast 7%

- Midwest 6%

- Film Director

~ Media Electronic

- Student

- Production

- Producer

- Actor/Actress
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Number of Films Screened: 277

Film Conference Participants: 9,500
Approximate Number of Film Media in Attendance: 1,069
Approximate Number of Film + Interactive Trade Show Attendees: 33,200
Number of Film + Interactive Trade Show Exhibit Spaces: 296

Geographic Breakdown by Percentage of Total Film Registrants:

- Southwest 24% - Southeast 5%

- West37% - International I I%

- Northeast I9% - Midwest 4%

- Distributor

- Non-profit

- Media Print

- Event/Convention

Top 10 Types of Business of Interactive Registrants

- Marketing - Web Developer

- Software Development - Social Media

- Media Electronic - Consultant

- Non-profit - E-commerce

- Educator - Interface Design

Interactive Conference Participants: 14,251
Approximate Number of Interactive Media in Attendance: 1,540
Approximate Number of Film/Interactive Trade Show Attendees: 33,200
Number of Film/Interactive Trade Show Exhibit Spaces: 296

ScreenBurn Information:

ScreenBurn Arcade: 30,950 sq ft
ScreenBurn Speakers: 102
ScreenBurn Panels: 43

Geographic Breakdown by Percentage of Total Interactive Registrants:

- Southwest 23% - International 12%

- West 28% - Southeast 9%

- Northeast 20% - Midwest 8%
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