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Hearing commenced at 2.13 pm 
 
MASTAGLIA, MRS AYMEE ELIZABETH 
General Manager, Wine Industry Association of Western Australia, 
examined: 
 
The DEPUTY CHAIRMAN: On behalf of the Education and Health Standing Committee, I would 
like to thank you for your interest and your appearance before us today. The purpose of this hearing 
is to assist the committee in gathering evidence for our inquiry into the adequacy and 
appropriateness of prevention and treatment services for alcohol and illicit drug problems in WA. 
You have been provided with a copy of the committee’s specific terms of reference. The Education 
and Health Standing Committee is a committee of the Legislative Assembly of the Parliament of 
Western Australia. This hearing is a formal procedure of the Parliament and therefore commands 
the same respect given to proceedings in the house itself. Even though the committee is not asking 
witnesses to provide evidence on oath or affirmation, it is important that you understand that any 
deliberate misleading of the committee may be regarded as a contempt of Parliament. This is a 
public hearing and Hansard will be making a transcript of the proceedings for the public record. If 
you refer to any documents during your evidence, it would assist Hansard if you could provide the 
full title for the record. Before we proceed, I have some questions that I need to ask you. Firstly, 
have you completed the “Details of Witness” form? 
Mrs Mastaglia: Yes, I have. 
The DEPUTY CHAIRMAN: Do you understand the notes at the bottom of the form about giving 
evidence to a parliamentary committee?  
Mrs Mastaglia: Yes, I do. 
The DEPUTY CHAIRMAN: Did you receive and read the information for witnesses briefing 
sheet provided with the “Details of Witness” form today? 
Mrs Mastaglia: Yes. 
The DEPUTY CHAIRMAN: Do you have any questions about being a witness today? 
Mrs Mastaglia: No. 
The DEPUTY CHAIRMAN: Thank you for your submission to this inquiry. Together with the 
information you provide today, your submission will form part of the evidence to this inquiry and 
may be made public. Are there any amendments that you want to make to the submission that you 
have already given us? 
Mrs Mastaglia: No. 
The DEPUTY CHAIRMAN: We have a series of questions to ask you today, but before we do 
that, do you wish to provide our committee with an opening statement or any general information, 
Aymee? 
Mrs Mastaglia: I have provided quite a bit of information already in the document. I just want to 
reinforce that the Wine Industry Association of WA is very much in collaboration with the 
Winemakers’ Federation of Australia, which of course is the national body. All of our policies and 
procedures in regards to alcohol consumption and social drinking are in conjunction with the 
Winemakers’ Federation. 
The DEPUTY CHAIRMAN: Let us start with a fairly general question. Would you tell us your 
opinion of the negative social impacts of drinking? Have you personally noticed in your capacity 
any change over the past, say, five or 10 years? Has it gotten worse or better or stayed the same? 
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Mrs Mastaglia: In looking at figures that I have seen in various reports, and in saying this I can talk 
with authority really only in regards to the consumption of wine, the consumption of wine over the 
past few years has definitely grown in the national market, which is a good thing for winemakers, of 
course. However, in tandem with that, the interest in wine appreciation and wine education has 
grown. There are more wine drinkers out there, but they may be a bit more informed than maybe 
drinkers of other alcoholic beverages. Also, statistics that I have seen in various Winemakers’ 
Federation reports show that, in general, those people who are what we call the higher risk wine 
consumers—the ones who may drink to excess or binge drink—tend to be the same people who 
favour other forms of alcohol. Wine drinkers in general tend to be a little older and, might I say, 
maybe a little wiser. In saying that, I understand that there are other dangers involved in alcohol 
consumption; it is not just binge drinking. There are a lot of instances of, say, drink-driving that the 
Wine Industry Association is quite concerned about and it is looking for ways in which it can raise 
awareness of ways around that. 
The DEPUTY CHAIRMAN: I know that you provided a lot of information about your association 
in your submission, but perhaps to get some of that information on the record in Hansard through 
this means, Aymee, will you tell us a bit about the size of your association in WA and also pick up 
on some of the strategies that you have just referred to that you have in place? That would be 
helpful. 
[2.20 pm] 
Mrs Mastaglia: Absolutely. The wine industry of Western Australia represents about only four per 
cent of the nation’s crush; that is, the total wine grape crush that is produced for wine in Western 
Australia is only four per cent of the total Australian wine crush. Saying that, we actually produce 
about 20 per cent of the nation’s premium-style wines. We do not do all that much, but what we do 
is pretty good. The Wine Industry Association of Western Australia represents about 240 members. 
There are approximately 360 wine producers in Western Australia and we represent half that 
number; therefore, we represent producers, growers, distributors and what we call our affiliates or 
corporate members. Of the 50 per cent of the entire Western Australian wine industry, we represent 
about 90 per cent of what we call the crush. We have most of the bigger members and there are a lot 
of tiny members of the wine industry who are out there. I do not remember the rest of your 
question.  
The DEPUTY CHAIRMAN: It was about the demographics of your membership base. You have 
given us some of that information already. Where are most of your members located?  
Mrs Mastaglia: The great majority, as you would imagine, are outside the metropolitan region. 
There are nine wine regions in Western Australia. The most prolific and the biggest one is Margaret 
River, which represents about 50 per cent of the Western Australian wine industry. The other 
regions range from Gingin in the north to Albany in the Great Southern. There is a wide range of 
people there.  
The DEPUTY CHAIRMAN: You referred earlier to some strategies about responsible alcohol that 
as an industry you promote with your members. Can you tell us what they might be?  
Mrs Mastaglia: Of course. Most of what we do as an association is collaboration with and support 
for the initiatives produced by the Winemakers’ Federation of Australia; that is, looking at 
nationwide initiatives that the states band together to collaborate on with the Winemakers’ 
Federation. For example, a few things that I know the national body is currently doing includes the 
establishment of the skills-based Wine and Social Responsibility Committee, which comprises both 
experts in the trade and industry representatives. I had a look at the representation of that 
committee. There is nobody solely from Western Australia on that committee. However, there are 
quite a few members on that committee who encompass a lot of the different wine regions around 
Australia, including Western Australia.  
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The Winemakers’ Federation has developed a wine and social responsibility strategy that it is in the 
process of rolling out and we will support it in that. Also they support submissions made to the 
National Alcohol Strategy, the National Health and Medical Research Council, the Australian 
Alcohol Guidelines and the national Preventative Health Taskforce. The other Winemakers’ 
Federation initiatives that we have supported and rolled out in the past include standard drinks 
labelling, which is on the back of the wine bottle; partnering with other alcohol sectors to promote 
DrinkWise Australia; the Alcohol Beverages Advertising Code and working with the Advertising 
Federation of Australia in developing that code; and the establishment of the National Wine 
Foundation, which funds projects addressing social problems from the consumption of alcohol.  
The DEPUTY CHAIRMAN: Within your industry association you have the grape growers, the 
winemakers and retailers.  
Mrs Mastaglia: That is correct. Membership is open to all aspects of the wine industry, including 
those members who might not have winemaking as their primary function, but associate with the 
industry. For example, the Commonwealth Bank is a member of the Wine Industry Association, 
because it tailors a lot of its banking initiatives to the wine industry. Our four levels of categories 
are the producer members; the grower members, who are the farmers of wine grapes; distributors, 
who are our retailers—the middlemen going from the wine producers to the public and a good 
example of that is Fosters, which is a member of the association; and our affiliate members.  
The DEPUTY CHAIRMAN: Aymee, what is your industry’s preference for the best medium for 
advertising wine to consumers? Is it TV, radio, newspapers, direct mail or the Internet?  
Mrs Mastaglia: That is an interesting question. I have never been asked that before. If wine 
producers are marketing directly to a target market, we find that their direct email and mailing lists 
are probably the most effective, especially for the smaller producers. Visits to cellar door are quite 
good as well. Then the wine producers would look at print media to entice people to come to the 
cellar door to sample their wine. I do not want to say that wine is an intangible product, because you 
get something at the end of it, but there are different perceptions when it comes to the purchase of 
wine and the natural product. I have found in the various marketing studies I have done that if you 
are recommended a wine or physically taste the wine, you are more likely to actually purchase the 
product.  
The DEPUTY CHAIRMAN: Has there been a shift in the industry in the way the product is 
marketed? I have vivid memories of when I was younger seeing in the media naming and labelling 
that had a young emphasis. Am I wrong? Has the way you advertise wine changed as the drinking 
of wine has changed?  
Mrs Mastaglia: There are various markets for the wine product. Depending on who you are trying 
to market that product to depends on the advertising you give that product. The Winemakers’ 
Federation did an interesting study and it produced a marketing campaign based on the study it has 
done. I think it is called “20–25”. They brought out a number of various initiatives catering to each 
market that wine is a part of. If you look at the generation Y  people, they are a little bit more 
curious and adventurous when it comes to trying things. There is a certain strategy that the various 
brands can go to. There is Landmark Australia, which is for the Leeuwins, the Cullens and Cape 
Mentelles of this world that have the prestigious established brand. Of course they would go to a 
different market. Speaking in general terms, in Western Australia, because we produce a more 
premium product, our market would really not be that younger generation.  
The DEPUTY CHAIRMAN: With the strategies that you have in place what is the interaction 
between social responsibility around the high-risk end of your market? For example, we used to see 
cask wine advertised a long time ago.  
Mr P. ABETZ: You still do in the newspaper.  
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The DEPUTY CHAIRMAN: One of the issues that has been raised is around the marketing of 
alcohol and things like big discount chains having double spread advertisements in the newspaper. 
That is more likely where you tend to see that. The industry would not be producing that kind of 
paid advertising.  
Mrs Mastaglia: That is more the retailers. You brought up a touchy subject when it comes to the 
Western Australian wine industry. In general, because we have a premium product we do not like to 
compete on price. I am not sure whether you know much about the wine industry, but it is going 
through—I hate to use the “G” word—a glut and there is a lot of excess wine out there. In the wine 
industry one case of wine too much will always generate a price war or some people trying to 
offload their product. That is what we are seeing at the moment. We are also faced with a tidal wave 
of New Zealand wine. We call it the “sauvalanche”—I do not know what you call it.  — 
The DEPUTY CHAIRMAN: That makes sense. 
[2.30 pm] 
Mrs Mastaglia: Yes! The Western Australian wine producers do not like to compete on price. So 
you do not see much Western Australian advertised with those price reductions; and, when you do, 
it is usually at the retail end of the market, not the producer end.  
The DEPUTY CHAIRMAN: This is a bit of a change of direction. I want to ask you something 
more specific about the way the Liquor Control Act is set up and the way it works, and its objects. 
Its primary objects include, on the one hand, the reduction of alcohol-related harm and ill-health; 
and, on the other hand, catering for the proper development of the liquor, tourism and hospitality 
industries. So you have got two very different—some might say competing—objects. From your 
observations of your industry, what do you see as the best way of striking a balance between those 
two objects? 
Mrs Mastaglia: Can you repeat that, please? 
The DEPUTY CHAIRMAN: On the one hand, you have got the need to develop the wine 
industry, to develop tourism in WA and to develop the liquor industry in general. On the other hand, 
you have got the really well documented now and pretty publicly known ill-effects of alcohol—not 
just alcohol abuse but excessive alcohol. You have mentioned the impact of alcohol on car 
accidents and that sort of thing. How can we strike a balance as a society between those two 
competing demands? 
Mrs Mastaglia: As an association and as an industry, we feel that a more educated consumer is 
better informed and better equipped to make the decision. So at the association we run a number of 
courses to basically make people understand wine and wine production and appreciate the product. 
At the same time, we also support the various initiatives that are coming out. So if you look at cellar 
door, we have got the “Who’s the Skipper?” signage and we have got the standard drinks labelling. 
We all confirm to the approved manager and responsible service of alcohol guidelines. We like to 
promote wine and we like to encourage people to try our wines, but always in moderation. 
The DEPUTY CHAIRMAN: Of those strategies that you have mentioned, which one do you think 
has been the most successful that you have tried? 
Mrs Mastaglia: I like to think that it is our wine education. We have been running our wine 
education classes in Western Australia for over 35 years—well, not me personally; the association 
has. I like to think that the wine public in Perth are a more educated and more informed bunch of 
people as a result of that. 
The DEPUTY CHAIRMAN: We have heard other evidence—I cannot quite remember where 
from now—that the level of alcohol content in wine has been increasing over the past 10 or 15 
years, from memory. Do you have a comment on that?  Do you know if it was set at a particular 
level of alcohol 10 or 15 years ago and that level has increased? 
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Mrs Mastaglia: I am not sure. I have not seen results of that nature. But I have been asked about 
the level of alcohol in wine in the past. Various varieties of wine have varying levels of alcohol 
content. It also has to do with what is going on with the climate for a particular year; so in one year 
a Zinfandel can be 15 per cent alcohol, and in another year it may be 13 or 14 per cent alcohol. That 
is why we like to comply with the standard drinks labelling on the bottles, because it shows very 
clearly to the consumer exactly how much of that bottle they can drink in moderation and in a 
responsible way. 
Mr P. ABETZ: Is there any move towards lowering the alcohol content of wines, or is that 
anathema to the industry? 
Mrs Mastaglia: I know that there are some lower alcohol content wines out there. There are some 
wineries in Australia that are starting to look at that kind of thing. One that comes to mind is called 
Early Harvest. I think it is brought out by the Foster’s Group. So there is a move to that kind of 
action. However, it is always a toss up between keeping the integrity of the fruit and the flavour, 
and making the wine as low alcohol content as possible. In the same way, there are various varieties 
of wine that can be looked on as lower alcohol substitutes. For example, a Moscato generally is a 
much lower alcohol content wine than, say, any of the other popular varieties. You are looking at 
about eight to nine per cent alcohol content there.  
Mr P. ABETZ: In terms of the consumption of wine generally, I guess that at the premium end of 
the market people cannot afford to drink too much in one sense. Just with regard to the alcohol 
problem in society generally, are you aware of any research that would indicate to what extent the 
consumption of wine contributes to that, versus beer and versus spirits? To what extent is the wine 
industry part of the over-consumption of alcohol problem? 
Mrs Mastaglia: I have not seen one type of alcohol versus another. I have not seen that kind of 
research. I have only seen the research for the general consumption of wine and who from the 
various high-risk groups falls into that consumption. All I can say is that, in general, wine 
consumption does not really fit that high-risk group of consumers who do drink to excess 
frequently. I can provide those figures for you if you would like. 
Mr P. ABETZ: That would be of interest, yes. What are the association’s thoughts about the 
volumetric taxing of alcoholic beverages; that is, the taxing of beverages according to the 
percentage of alcohol that they contain? 
Mrs Mastaglia: Wow! I thought this had finished with the Henry tax review!  
Mr P. ABETZ: Sorry! 
The DEPUTY CHAIRMAN: We just want your opinion!  
Mrs Mastaglia: In Western Australia, I do not believe that the issue that the wine makers have was 
with the volumetric tax versus the wine exemption tax that is currently in place. From doing the 
figures and looking at the normal wine producers around Western Australia, there was not all that 
much of a difference. The difference actually came with the wine exemption tax rebate that is given 
to producers who sell under a certain amount of wine. I cannot remember those figures off the top 
of my head, but a lot of the wine producers found that their profit margin was the rebate or 
exemption that they were getting. So to take away that particular part of the tax would actually be 
quite detrimental to a number of wine businesses. 
Mr P. ABETZ: So the smaller boutique sorts of wineries are surviving in a sense because they are 
getting that special rebate? 
Mrs Mastaglia: Yes—the wet rebate we call it. 
The DEPUTY CHAIRMAN: What would your industry think about tax incentives for the 
production of low alcohol content wines? 
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Mrs Mastaglia: I am not sure. I do not think the question has ever been asked in Western Australia. 
We find that the wine producers that look at these various points of difference in general are higher 
volume producers that have a range of wines to try to suit a lot of different aspects of the market. I 
can survey our members and get back to you on that. 
The DEPUTY CHAIRMAN: I just thought you might have an opinion. How hard or how easy is it 
at the moment for your members to get their liquor licence? 
Mrs Mastaglia: Wine producers fall under a couple of different licences. We have a number of 
wholesale licences, as well as wine producer licences; and some of them fall under, I think, a tavern 
licence as well. 
[2.40 pm] 
I know that there is quite a bit of paperwork involved with that, and there are quite strict regulations 
about which bracket the wine producers would fall into. I believe it is as tough as it needs to be in 
order to sort the wheat from the chaff, so you do not have those people who are fly-by-night—you 
know, they have made a barrel of wine by stomping on a whole heap of grapes and all of a sudden 
need a producer’s licence. They are not going to get one. 
The DEPUTY CHAIRMAN: It sounds as though you do not take a lot of complaints from people 
in your industry who have applied for a liquor licence and it has taken four years and a million 
dollars to get there. I am exaggerating on purpose, of course. 
Mrs Mastaglia: In general, we do get a couple of complaints about people who are granted a 
wholesaler’s licence—there are a number of restrictions on that—and they would like to move over 
to a wine producer’s licence, and there are very strict guidelines that you need. A lot of wholesalers 
would like to maybe move over because it means that their sales are not restricted to more than a 
case of wine at a time. However, that is the way it goes. 
Mr P. ABETZ: In terms of the ill-effects of alcohol, if you could introduce one initiative or 
program to help reduce the incidence of alcohol abuse and the damaging effects of alcohol, what 
would it be? What do you think would make the most difference? Do not worry about how much 
the program would cost. It is just ideas that we are looking for. 
Mrs Mastaglia: Speaking on behalf of the wine industry, because there do not seem to be that 
many problems with the binge drinking component in the wine industry, our concern lies with those 
who might have had too much to drink and then get behind the wheel; so, if anything, we would 
like if there was some kind of a way that consumers could know for certain either way if they are 
over or not. We can put all these guidelines in place, but it is quite difficult at the end of the day, if 
you have had a couple of drinks, to know whether you are or not. It is a very fine line. So I would 
say if there was any kind of thing that we could put in place, from a wine industry standpoint, that 
would be it—just knowing what that boundary is for the individual. 
The DEPUTY CHAIRMAN: Have you tracked in your travels any data around road accidents, 
particularly in the wine growing areas, that you could share with the committee? 
Mrs Mastaglia: No, I do not have those figures. 
The DEPUTY CHAIRMAN: That is all the questions that we wanted to ask, but is there anything 
else that you wanted to ask us? 
Mrs Mastaglia: I did get your notes on this, but are there certain recommendations that you are 
thinking of making to Parliament? 
The DEPUTY CHAIRMAN: It is too early to tell. This is really only our first week of hearings. 
Mrs Mastaglia: So it is still exploratory at the moment. 
The DEPUTY CHAIRMAN: You could ask in about six months’ time and we might be able to tell 
you. Things do not tend to happen quite that quickly, Aymee. But, no, our job is to take evidence, 
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listen to people like you telling us about what your ideas are and what your solutions are, and then 
draw some conclusions and put them forward to Parliament. 
Mrs Mastaglia: Fantastic. 
The DEPUTY CHAIRMAN: So it is a journey that we are all on. 
Mrs Mastaglia: I wish you luck. 
The DEPUTY CHAIRMAN: Thank you. Thank you very much for giving evidence before our 
committee today. A transcript of the hearing will be forwarded to you for correction of minor errors. 
Any such corrections must be made and the transcript returned within 10 days from the date of the 
letter attached to the transcript. If the transcript is not returned within this period, it will be deemed 
to be correct. 
Mrs Mastaglia: Okay. 
The DEPUTY CHAIRMAN: New material cannot be added via your corrections and the sense of 
your evidence cannot be altered. Should you wish to provide additional information or elaborate on 
particular points, please include a supplementary submission for the committee’s consideration 
when you return your corrected transcript of evidence. The only other thing I might say, Aymee, is 
that you did mention that you would send us some information. That would be very much 
appreciated. Are we clear on the evidence that is going to be provided? We are; good. Thank you, 
Aymee. 
Mrs Mastaglia: You are welcome. Thank you. 

Hearing concluded at 2.44 pm 


